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Get Togethers launched a national Network Event series to explore using fo0d and v about community
the power of networks to promote community-scale good food citizenship, Networks Everts dlso provided 62@/
as well as facilitate greater peer-to-peer connections both locally . : (]

i participants with felt that the events fostered
and nationally. to take back into thelr own community and . - .

. . - connections between participants
The programme’s unique approach to Network Events allowed a broad spectrum of people to implement a new local food activity, encouraged them to very/extremely well
come together. These networks included anyone who wanted to know more about the good food become more actively engaged in networking than before,
movement, from growing food, to cooking it, to building a community around it. The networks events for developing ongoing
also created space for people to share and learn from others from a wide range of backgrounds, meaningful relationships. R
locations, experience and knowledge. R 61 Q/
o Network registration - summary all years o
A tpto| of 1921 groups or |nd|vnquo|s said that they made said that the sessions had
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registering for Network Events for the first Total network connections with others following strengthened their capacity
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time, showing that admost 40% of network registrations Network Ev,ents, of which 13% of super
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registrations were returning participants, - .
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the network also continued to grow with /organisations
60% new registrations throughout the registered for
programme of delivery. a network
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A core objective of the Get Togethers programme was o ’ ¥ engaaed strengthening networks at both local and
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to reach a wide and diverse cross section of society. o { c®  across national level by;
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The approach to achieve this included: isg:;‘. . the UK hosting network events,

4 Employing Regional Engagement Officers carrying

sharing newsletters,
out intensive outreach in key areas.

creating national campaigns such

as Plant and Share Month,

delivering training and giving support
through partnerships.

£ Content created by frontline organisations, responding
to key issues at grassroots level.
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3 Practical advice, with opportunities to network and
meet others going through similar experiences. ) 4£4,.9%
0% Throughout the programme 22 online and

10 in-person events were hosted by the

Get Togethers' Local Commissioned Partners,

Get Togethers' Network Events and beyond had a good
uptake with diverse individuals and groups across the UK.

The sustained high proportion of registered individuals g 0% oresenting a wide variety of themes and
(45%) indicates substantial interest in topics covered at © @ 10-30% Most deprived Showcasing community food infiatives across
Network Events from the 10-30% most deprived areas g—' 31-60% KEY the four nations of the UK.

of the UK. I @ 61-100% Least deprived Groups engaged for first time in: ;

@ Year One @ Year Two ' Year Three © Year Four
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Building an effective
Network and Partnerships

Involvement with the Get Togethers programme
has been the catalyst for the development
of new working partnerships that were unlikely
to have come about otherwise.

One of the interesting dimensions of these
partnerships is the way it has brought together
community food initiatives with other types of
third-sector organisations. This has helped food
projects to expand their reach and non-food
groups to bring cooking and growing more
centrally into their programmes of work.

! Beinga natlonal partnemlth the °
Get Togethers has been able to elevate
‘ do, and on another |eve

with tools in terms of resources

and campargns. EE
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These collaborations enabled the groups
involved to capitalise on each other’s
expertise and networks.

¥E with the breadth of Community projec
that we work within not just including
food it mcludes all t\/pes of communit

ng with the Get Together

meant thet we could srgnpost peoplj
- The Get Togethers’ Network Events and the

wealth of practical guidance, peer to peer
support, and community collaborations to
come from them, helped to identify a gap

. and provide support to those working at the
Programme Partners reported that Network Events helped them o L frontline of good food community-action.

to expand their reach, share their ongoing good practice, R A | The networks unearthed the vast potential
disseminate their resources, initiate new partnerships, inspire et for community-based food initiatives to

and support new strands of work. As facilitators of the Get Togethers develop, broaden and deepen their impact
Network Events, Partners also felt the validation and motivational value of . on creating regional and national connections
seeing their work in a national context and value being associated with the <. for those working in a similar space, with a

Soil Association, its reach and influence. » " potentiql to make real and |Qsting S\/gtemic
e, change from the ground up.

Value of Network Events for the Partners
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